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Five forces shaping the health information
landscape in the New Health Economy

1Demographics 4 i
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3 healthcare
New through mobile,
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Different Information Needs for Complex Patients
The notion of 1% and 5% Afrequent flyerso
Figure 1. Health Care Cost Concentration:

Distribution of health expenditure for the Ontario population,
by magnitude of expenditure, 2007
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Consumers are demanding more value, convenience,

andpersonal experiencese

82% are open to new, non-traditional
ways of getting medical attention

74% are open to virtual doctor visit

rust the Internet more than the
55% trust the Int t than th
doctor

43% want to shop for healthcare

Source: PwC Health Researchlnstitute, April 2 0 1 4 , AHeal t hcareb6s New Entrants: ?00MhoPwCdd @westtdmern nEHxmsdrriyedrsc A mS
Customer Experience Report
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NThese days It seems everyone
doctor :-) n Eric@pol on Twitter
Democratising medicine

The crowd will see you now
The computer will see you now

e You;
m artp On e THE WALL STREET JOURNAL
will See You VVJ PATIENT

Now The You
Dr. Google Will See You Now 5%‘" l‘l:;k S

m

IBM'S WATSON IS READY TO SEE YOU NOW PST@MPANY
The Robot Will See You Now “Affantic

MIT

The Avatar Will See You Now Technology
September 2013
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I
éand they want healthcare to

of their lives

Past Present

Limited teller hours 2417 ATMs and mobile
banking

Limited travel 1980 * - 2010 >
agency availability

Online booking

and inventory driven

Present Future

Limited hours and Personalization of
standardized Ongoing shift > treatments
treatment plans and protocols

Blockbuster drug Personalized
model medicines
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Clinicians and consumers appear to be on the
same page with DIY solutions
Consumers likely to choosa Clinicians comfortablerelying on DIY
DIY overtraditional option diagnostic tests to prescribe medication
9% Use an at-home
58 strep test at a store
- _
Check vital =igns
/ at home with
4 device on phone
~
Send digital photo
E of skin problem to 48%
A==, dematologist
Check for ear
infection using
device on phone
Have ECG at
hc:me using device
attached to phone
A
. Do urinalysis test
F‘ at home with
4 device on phone
"y
Source:PwC Heal th Research Institute, Nov 2014, AHeal thcare delimeanmny oif staecéubetrweemoavl

Copyright PwC 2015 Slide 7



IThe Sharing Economy in Healthcare: PatientsLikeMe pwe

patie ntS I.l ke mew Already a member? Sign in.

conditions, symptoms, treatments...

>

Live better, together!™

Making healthcare better for everyone through sharing, support, and research

Join now
(it's free!)
Learn from others 2. Connect with people like you Track your health
Compare treatments, symptoms and experiences Share your experience, give and get support to Chart your health over time and contribute to
with people like you and take control of your health improve your life and the lives of others research that can advance medicine for all
PatientsLikeMe provides a way for patients to share real -world

health experiences in order to help themselves, other
patients, and organizations that focus on relevant
conditions.
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| t 0s not -gawsnillemnialcwino want

something new

Middle -aged consumers,
caring for their kids,
themselves and perhaps
their parents, are most

3804 open to new, affordable,
convenient digital,
!’ DIY, home -oriented
options .

55+ years old

18i 34 years old

, 351 54 years old

e and 1t | snot cl ear t hat t he
records with our nhealth syst
should or not

Source:PwC Heal th Re)earch Institute, April 2014, AfHeal t hcareds New Entrants: Who will
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Nearly half of Fortune 50 companies are healthcare
new entrants
Fortune 50 companies
. 7 Retailers
“\g’\g’\g] iOur goal numbetome b
’\Q'\Q’\Q.\E healthpare provideri n t he L
3 - Retail company
Traditional
healthca_re 24 s § Technology
. i @@@@@ N O woal is to become a global
T leader in healthcare, o
e - Consumer Electronics company

$$35$

8 Telecommunications

KA/} \\A/ &Aj n We ovenrthe wellnesss pace
3Consumer products - Grocery Company

2 Automotive

wOmm (> wQm=- I ‘
Source: Fortune 50, 2013
Source: PwC Health Researchinstitute, April 2 0 1 4 , AHeal t hcareds New Entrants: Who wi ||l be the industryods Am;:
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| Global New Entrants Video

https:// www.youtube.com/watch?v=Id9JALE| -O4

September 2013
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https://www.youtube.com/watch?v=Id9jALEj-O4

New entrants are  leveraging innovation to create
new models to deliver health

$6.5 billion was investedacross 450+
‘ deals in digital health in 2014

« SAMSUNE

EYECUNIC S
BL000 TEST
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In America, Retall -based clinics hit the consumer
sweet spots T convenientand affordable

1800
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Growth of US retail-based clinics

m Clinics

2007

2011 2014

Source: Convenient Care Association
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Care Anywhere, Anytime pw-c'"

I
In Canada primary care iIs moving into
(retail) pharmacies

9, 000 points of care |/ Broader Pha
Improving Access to Affordable Healthcare

Aims at reducing care walit
times by shifting 17

million  physician

visits to pharmacists

The broader pharmacy
community will be able to
deliver a wider array of
primary and chronic

care services
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Large Primary Care Groups ar ¢

Pressures on GPs, alongside system reforms, have led to the rise of Primary Care groups

.............. Algonguin < i T
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CareProviders
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./ Health Teami 25 Primary
' CareProviders

; Oswego
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d
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Virtual Health Care: Advanced systems such as Kaiser and
Denmark are already well advanced. We have been through
similar shifts beforee

Inpatient Care Outpatient Care Virtual Care

19926A 202X’

More people leave hospital

More virtual visits than

after procedure than In-Person and Patient—Physician_ Visi_ts, Kaiser ohysical visits
remain overnight Permanente Northern California ,
2008-13
20
2 Office Visits
2 15
©
n —
c
1 . .
= 0 Virtual visits
= (telephone and
5 secure e-mail)
0 >

Source: Kaiser Permanente 2008 200 2010 2011 2012 2013

What's transforming glgobal healthcare? A
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Virtual Care is a disruptive innovation. Scaling using
consumer electronics drops costse

High cost solutions
supported by high clinical ())
10,000 e 7Q%
—_
&
—_ of patients report that they
4= would definitely, or are likely
qc') to, use email services with
8 Cost-value tradeoff their doctor
= 1,000
0
(@]
o
c /
2 100 Cost level can only p—
=) be supported using
8 consumer electronics
10
)
5% 25% 50% 83 %0
Population (%) of patients report that they would
p definitely, or are likely to, use
What's transforming gl obal healthcare? A S e A

Copyri PwC 20 .
Soun%%. %tkmg Eare:l\hr’obne (PwC Canada Report) - 2013 *PwC Canada Survey (more than 2400 Canadians interviewed)
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The rise of DIY healthcare

Technology companies are
building intuitive mobile
medical devices and apps

Consumers aretaking charge
of more of their own care.

MDs already prescribe nutrition
and weight loss mobile health

apps

How will we incorporate these data into our health system?

Source:PwC Health Research I nstitute, Dec 2014, ATop | ssues 20150
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