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* |n Italy alcoholic beverages, especially wine, have

an important economic and cultural connotation.

Currently about 60% of women of child-bearing
age drink alcoholic beverages, at least occasionally

(Italian National Institute of Statistics, 2011)

e |n ltaly, a recent prospective study to evaluate FAS
and FASD in school-aged children has estimated a
prevalence of FAS between 4.0 and 12.0 cases per
1000, and between 23.1 and 62.6 per 1000 of FASD

(May AP, Fiorentino D, Coriale G et al.. Prevalence of children with severe Fetal Alcohol Spectrum

Disorders in Communities near Rome, Italy: new estimated rates are higher than previous estimates.
Int J Environ Res Public Health. 2011, 8: 2331-51)
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In May 2010 the Italian BN =i
Local Health Authority of Treviso (veneto region)
launched the health communication campaign

“Mamma Beve, Bimbo Beve”
(“Mummy Drinks, Baby Drinks”)
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Why the “Mamma Beve Bimbo
Beve” campaign?

Prosecco hills around Treviso, Italy



THE STRATEGY

A multilevel approach

INFORMATION
AND EDUCATION

v’ Levels of knowledge |]|]|:> v’ Social marketing

RESEARCH

v Opinions v' Training the trainers
v/ Behaviours | v Implementation of public
and private networks

Target: local community and professionals involved in FASD prevention



...a 4 years story
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healthcare PhD Thesis
professionals A
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Research

Communication

Observational
studies on
citizens

Training for
professionals

Evaluation of the
communicative efficacy of
the MBBB campaign

1

2012

Launch of the
“Mamma Beve Bimbo
Beve” campaign

International
Congress

Video “lo non
bevo il mio bimbo
non beve”

\

4

Event:

“M’Ama Day

2012” Social media
marketing

Launch of the
“M’Ama Day
2012 “ (press
conference)

Press Conference

Social media marketing
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Health concerns:
1 - alcohol use among young women

2 - positive attitudes towards alcohol use
during pregnancy
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1 - Alcohol consumption among young women

In 2009 we investigated alcohol use habits in a sample
of 344 driving school students in the Treviso area: 134

were women aged 19-20 years

Results of the survey:
= 89% of women aged 19-20 years drank alcoholic

beverages

= 49% sometimes took 6 or more drinks in one
OCCasIon (“binge drinking”)

= 29% were at risk for alcohol use (total AUDIT-C test score

>=4)
(Reference: Bazzo S. [Fetal Alcohol Spectrum Disorder (FASD): a prevention project targeted to healthcare 770 AZIENDA
professionals, young people and pregnant women]. PhD Thesis, 2011. http://hdl.handle.net/10077/4491) ' lrjkgalgo
l. nnnnnn
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2 - Positive attitudes towards alcohol use
during pregnancy

Survey on opinions and attitudes of health care professionals
working in pregnhancy and child care services of the Local
Health Unit (n=380), of family physicians and pediatricians
(n=135). Years 2009-2010

= One out of four thought that a woman can drink alcohol
daily during pregnancy

= 26% of midwives, 12% of physicians of the Local Health
Unit, 14% of general pratictionners and family
pediatricians suggested to abstain from alcohol
consumption during pregnancy

References:
- Bazzo S, Riscica P, Battistella G et al.. [Alcohol use during pregnancy and breastfeeding: opinions and experiences
of general practitioners and pediatricians in the Local Health Unit 9 of Treviso (Veneto Region)]. Alcologia. 2012; _ AZIENDA
14: 21-28 SRy ULSS 9
- Bazzo S, Riscica P, Battistella G et al.. [Alcohol use during pregnancy and breastfeeding: opinions and experiences @ TREVISO
of healthcare professionals working in the Local Health Unit 9 of Treviso (Veneto Region)]. Alcologia. 2011; 12: 28- &Y s &1}?‘1?.2

34
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The “Mamma Beve, Bimboﬁ"‘“’m
Beve” campaign (2010)
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Strategy: soclal marketing
Context: community

- Aim: raising awareness of the
| | effects of alcohol use during
pregnancy
BE s,
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Target: mothers and potential mothers + family members

Objective: efficacy of the message for all ages (primarily i jl\
‘ 20-40 years old)
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THE BUZZ OF THE WEB
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2011
MAINTENANCE
OF AWARENESS

(heading to empowerment)



Facts
No money from the health system...
Strong network of partners

Develop a strategy

Actions

Local testimonial: comedians, sportsmen

SHORT MOVIE about alcohol during
pregnancy involving the citizens of Treviso
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| don't drink my baby doesn't drink

aziendaulssreviso 0 Iscriviti 26video -

ALCOHOL DRUNK DURING PREGNANCY
REACHES THE BABY'S BLOGD
AND CAUSES DAMAGES TO HIS HEALTH,
HELP US 70 REMIND IT!
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Training of healthcare professionals on
FASD

PhD Thesis University of Trieste:

“Fetal Alcohol Spectrum Disorder (FASD):
A prevention project targeted to health
professionals, young people, pregnant
women* (s. Bazzo)
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2011-2012
EVALUATION
and PUBLICATIONS



ﬂww.genitoripiu.it

HOME LE 8 AZIONI IL PROGETTO COMTATTI

TUTTE LE MEWWS NEWSLETTER

GLOSSARID

Fag

MATERIALE INFORMATIWO

[: =5 HH‘.f&m [ENETO B NEoiotm ven ipartimento di
9 @ m | rr| W L AL DEL VCIN L Y ULSS 20 p o enzione o SPES v

Prandere l'ac

Mon bere bevande alcoliche in gravidanza e in allattamento

Non bere bevande alcoliche in gravidanza e durante I'allattamento

Proteggete il wvostro bambino dagli effetti dell'alcal gia dal momento del concepimento: se pensate ad una gravidanza, evitate ['uso di bevande alcoliche. Anche in piccol

i
-1 guantita, l'alcal pud provocare danni permanenti alla salute del bambino. Se una donna in gravidanza o in allattamento beve, anche il bambino "beve" con lei. Caoinvalget
— 3 J L2 chiwi sta vicino perché wi aivti a ricordarlo e chiedete infarmazioni al wostro medico di fiducia.
g W
s

|lr -
6'57|// If Per sapetne di pil...

Proteggerla in auto & in

Prevention program 2010-2012 “GENITORI PIU’" (Veneto Region)

Implementation of a guideline for healthcare professionals on alcohol and
pregnancy




Communicative efficacy
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EVALUATION:
Sample: 690 parents

84% of the sample remembered
the image

93% remembered the health
message driven by the image

55% of those who have already

seen the picture said that it
suggests at least one of the two
behaviors recommended by the
campaign

Reference: Bazzo S, et al. Evaluation of the Impact
of the Image Used in a Communication Campaign to
Raise Awareness about the Effects of Alcohol Use
During Pregnancy. Alcohol Alcohol 2012; 47 (6):
657-662.
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COMMUNICATION

Facts

No money from the health system... I!!!
Facebook profile

New sponsor and partners
Empowerment of the local community

Actions

From shock to involvement

Integrated communication

Connect territory with the Web

Give a role to the citizen: ambassador



Edutainment
event in the
territory to
personally
involve the
citizen

Costs covered
by SPONSORS
Social
marketing

RICHIESTA D’AMORE. RISPOSTE DI ATTENZIONE.

~—_ 29 giugno 2012 I.E!ﬂj O

PARCO DEGLI ALBERI
PARLANTI

Gli ALCUNI
M’AMA DAY

> MAMMA
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L. BEVE

1

BERE ALCOL IN GRAVIDANZA FA MALE AL BAMBINO.

 Scattati una foto con questa locandina nei locali che la espongono o scaricandola uy
www.mamaday.it

* Inviaci la tua foto a info@mamaday.it *

¢ Diventerai protaTomslu del video - documento che sara girato la sera del M'AMA DAY
al “Parco degli Alberi Parlanti”.

Il video sara lanciato ufficialmente il 9 settembre 2012 nella Giornata Mondiale di sensibilizzazione

sulla Sindrome Alcol Fetale e i Disturbi correlati (FASD).

*Lanl dal dati o [ushizan della propria immaging per Kk progatio “Mamma Bove Bimbo Beve™
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The
child at
the
center

The citizens
become the
ambassadors of the
message
EMPOWERMENT!
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How to communicate to the target?
contact within the context
multichannel tools

cause - related marketing

Teasing video



29 GIUGNO 2012

RICHIESTA D'AMORE. RISPOSTE DI ATTENZIONE.

Diciamo insieme
che

www.mamaday.it

el MAMMA
!6 BEVE

W0 BiMBo
4 BFVE .

RICHIESTA D'AMORE. RISPOSTE DI ATTENZIONE.

Gallary Levente Foto dellz serals

Mammabevebimbobeve: dilo anche fu! condvid ¥ Altre info

AICHIESTA DAMORE. RISPOSTE B ATTEMZIONE.

ugne

PARCO t

.

M W

29 giugno 2012

PARCO DEGLI ALBERI
PARLANTI

611 ALCUNI

MAMA DAY

A

0431

BERE ALCOL IN GRAVIDANZA FA MALE AL BAMBINO.

\TE

Seallali una folo con | lecanding neilocall che I3 espangone, o scaricala da gui @ indacels iramile il form
chetrou gul dl sequilo o come aliegato allindinzo info@mamaday.it.

Diventeral profagonista del video - socumenta che sara girato |3 sera del WAMA DAY al*Parco degl
Alber Parlanti®

facebook
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DELIVERING EMPOWERMENT: THE VIRAL ACTION
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Upload it at and become
www.mamaday.it

DIVENTA AMBASCIATORE

DI QUESTO IMPORTANTE MESSAGGIO: Bmm B \ f
Scattati una foto con la locandina nei locali che la espongono, o scaricala da qui e inviacela tramite il form ‘“' EIE'G%O M A M A D AY g& “E.

che trovi qui di seguito o come allegato all'indirizzo info@mamaday.it. =
Diventerai protagonista del video - documento che sara girato la sera del M'’AMA DAY al “Parco degli Alberi

Parlanti”.

i

Home Gallery L'evento Foto della serata

Il video sara lanciato ufficialmente il 9 settembre 2012 nella Giernata Mondiale di sensibilizzazione sulla
Sindrome Alcol Fetale e i Disturbi correlati (FASD).

Insieme possiamo gridare piu forte

| tuoi dati Stamo noi i testimonials e gii fatori che con te contribuiranno a divulgars 3 pili persone possibil il messaggio: mamma beve, bimbe beve.
uol aatl Parché bere alcol in gravidanza fa male 3l bambing e piit lo gridiamo pill ei faremo sentire

Ricewarste un coupon di partesipazions alleverto MLAMA DAY del 28 giugno al parea degli alberi parlarti 2 Trevisa con il quale potrete essers anche

protagonisti in un videa-documenta che sard viralizzato sulla rete & presentato utficiaimente alla “Glomata mendiale di sensibilizzaziene sulla sindrome alcol

fetale e i sintomi comelati (FASD) - 9 settembre 3012"

Grazie delia tua collabomaione per questa canpagna sociale di prande valkve.

- d Ex o) AMA OA
' \\?{I ; m

Invia la tua foto

L,

ambassador




Then come to the M'Ama Day in a Cal ret event



to demde the winnex hawe fun and be protagonistin
the video testimonignce!" '

—————— i

-—
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The Best local
ambassador

The

The “project”

sponsor

I
| A

.

A

The “most
important”



FASD AWARENESS DAY —
g ULSS 9
9-09-2012, 9-09-2013 & mevso

Facts
No money from the health system... I!!!
Continue the empowerment process

Actions

Local TV appaerance

Using spot video

Social media campaign

Give a role to the citizen: ambassador
Zero budget action



FASD AWARENESS DAY
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" Mammabeve Bimbobev

1 9 settembre -

Italiar
Giornata Mondiale di Sensibilizzazione sulla

SOSTITUISCI L'IMMAGINE DEL TUO PROFILO CON
QUELLA DELLA CAMPAGNA DI SENSIBILIZZAZIONE!

3 LA TROVI TRA LE NOSTRE FOTO

BERE ALCOL IN GRAVIDANZA
& FA MALE AL BAMBINO.

Mammabeve Bimbobeve Aggiorna informazioni Registro attivita %

[@ Foto E Luogo [l Avvenimento importante

You ()

Mom drinks, bahy drinks: let's say it together

RICHII
© i

29 giugno 2012
PARCO DEGLI ALB!
PARLANTI
FICHIESTA D'AMORE. RISPOSTE DI ATTEMZIONE. mcH

glugne 2012 29 giugno 2012

PARCO DEGLI ALBERI a PARCO DEGLI ALBERI
PARLANTI PARLANTI

Gli ALCUNI y Bli ALCUNI

RICHII
MAMA DAY 1 MAMA DAY

29 giugne 2012
PARCO DEGLI ALBER]
PARLANTI

’ihat drmﬁihg o
during pregnancy;is bad.’

MAMMA -

-2
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If your company had no money for that,
do you have a magic wand???

No, luckily we have a social marketing
system
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. City hall
Communication Event's and Province
Agency video ‘s support Veneto Region

Visual

Economic sponsor

Main Sponseor Fariner Con il patrocinio:

P AZIENDA

oeci || 5iA ULSS9
Eurecarc i || CAL TREVISO

Bars’ union

Commerce ‘s union Scientific partners

Health Ministery’s
project

Discoteques’ union
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Main sponsor

saluteecultura

Creative sponsor

FABRICA

rartiner
m ;:sl;l);.(!:::.(;.SFR(IZ[ e ﬁ:}_//
i 11 Rl Com D

CONFCOMMERCIO I'Il:’: EBI“ LU ({67”7"’—
Patrocini
Scuola di Dottorato Medicina Materno-Infantile Federazione Italiana Medici Pediatri,
Universita degli Studi di Trieste, Federazione Italiana Medici Medicina Generale,
Associazione Ostetrici Ginecologi Ospedalieri Italiani, Commissione Provinciale Pari Opportunita

Collegio Interprovinciale Ostetriche Treviso e Belluno,



WHAT WE HAVE LEARNT T AZIENDA
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FROM THIS EXPERIENCE? BN mevso

A

Range of
message

Shock
message

— Personal +

involvement



Research

Communication

Preliminary
studies on
healthcare
professionals

Observational
studies on
citizens
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PhD Thesis

Training for
professionals

Evaluation of the
communicative efficacy of
the MBBB campaign

1

2012

Launch of the
“Mamma Beve Bimbo
Beve” campaign

International
Congress

Video “lo non
bevo il mio bimbo
non beve”

A

4

Event:

“M’Ama Day

2012” Social media
marketing

Launch of the
“M’Ama Day
2012 “ (press
conference)

Press Conference

Social media marketing



MORLD MAP OF SOCIAL NETWORK?S

June 20711

B Facebook B v Kontakte . Odnoklassniki Draugiem Hyves B zing I Mixi

B Orkut B Gzone

edits: Uincenzo Cosenza www wincos.it license: CC-BY-NC source: Google Trends for Websites /Alex
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C=n (n-l) [ 2 If organized:
(http:/mww.mrexcel.com/forum/showthread.php?t=69118) Awareness
Involvement
n=10 C=45 Personal
n=50 C=1225 communication
n=100 C=4950 Low budget action

n=1000 C=499500 Ygum facebook. -
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Contacts “ ThEVIS
Project
www.mammabevebimbobeve.it

facebook. www.facebook.com/mammabevebimbobeve

- @mamadayTV

http://www.youtube.com/mammabevebimbobeve

sefania.bazzo@gmail.com
fmariniQuiss.tv.it

Thank youl!
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